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Who We Are

For almost 50 years,
Weight Watchers has
helped millions achieve
healthy, sustained
weight loss.

Our commitment is to teach
and inspire America to lose
weight by adopting a healthier
lifestyle as we believe dieting
and a healthy lifestyle are
equally critical facets in the
quest for long term weight
management.
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Women 17%

Men 23%
Median Age 49.4
Att/Grad College 82%
Employed 73%
Kids in Household 39%
Median HHI $76,774

Source: Nielsen Q4 2012
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Approximately
69 percent of America
are trying to either lose
control their weight

It is estimated that

65 percent of adult
Americans are overweic
and 30 percent are obes

Unique Audience
Time Per Person
Active Reach (%)
Universe Reach (%)
Total Minutes

Total Web Page Views

Web Pages Per Person

Sources:

WeightWatchers.com Stats?
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Health Conditions

You'll find resources to help you
assess your risk

| know what to ask your doctor
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Seasonal/Holiday Sponsorsf

A comprehensive resource center for major Holidays and Seasonal events! These exciting
packages feature recipes, video, articles, tips, and more!l Advertisers/Brands can participate
in these editorial sections with exclusive sponsorship opportunities.

o Super Bowl Extravaganza Summer Grilling Guide
Picnicin Style —— e

Complete
Winter
Holiday

Complete Guide
to Easter | T — -

Eb Super Bowl [§
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Recipe Collections Page:
WW users are hungry for new recipes to help them stay on track! Here’s the hub to
find healthy hearty new recipes that will fill you up, but slim you down!
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- ADVERTISEMENT -

Diabetes and Oral Health
Colgate T
Ltob People with diabetes are 2x times more likely to
GUM DEFENSE | gevelop serious gum disease. Help defend your
e - | gums with Colgate Total® Gum Defense which
W : reduces 90% of plague germs that cause gingivitis®,
the most common form of gum dissase
» LEARN MORE

*vs, ordinary, non-antibacterial toothpaste

Sent to over 9 million
opt-in users. 10% open
rate. Integrated content
bucket or vertical banner
are the

2 placements we sell



Mobile Oppor

o s

.

B35 5
o_'_ M Home > Savings & Promotions
: Pl Sign Up for Future Savings

. By providing your email address, you agree to
receive product news and future offers from H.J.
Heinz Company, the makers of Weight Watchers®
Smart Ones®.
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= 11.4 Million Monthly Impressions
= 8.7 Million Downloads
= Average CTR: 2.26%

Weight Watchers
Track and calculate PointsPlus®
values for your favorite foods

= | og your weight, chart
your progress

Post to our community

Search more than 40,000 foods,
including meals and recipes

Create shopping lists
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Make friends.

Community

Make friends. Share tips.
Get motivated. Get started.
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Share tips.

Get motivated. Get started.
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C & https://www.facebook.com/weightwatchers

Search

BECAUSE IT WORKS

Weight Watcher:
1,305,199 People Like This

Product/Service

We are dedicatea
healthier way to liv
to http://bit.ly/Weigi

spiring and helping you adopt a
 life. For more resources go
chers_1
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a Lauren Simblist
Account Executive
Lauren.Simblist@WeightWatcherS.Com

212-817-4474

Emily Warshowsky

Account Executive

Emily. Warshowsky@WeightWatchers.com
212-589-2810

Melissa Karre|
Account Executive

Melissa.Karre| Wei
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2128174341 @ lghtWatchc—:-rs.com
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